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• Observable transaction 
costs: include marketing 
costs such as transport, 
handling, packaging, 
storage, spoilage etc.

• Unobservable transaction 
costs: include cost of 
information search, 
bargaining, screening,  
monitoring, co-ordination, 
enforcement

• No systematic attempt 
to measure costs in 
India

Travel cost incurred in each trip to a taluk center  (Rs.)
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Travel Costs per trip to Taluk Town in India
Transaction Costs

for Farmers

Average Cost per Trip is Rs. 18.7



Mandi Computerization



Weighing of Farm Produce: 
Preparation of Standard Bags (90 to 100 Kg)

Grain Loss: 2-3 Kg 
per Quintal
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� Mandi Board’s Head Office is in State Capital in Bhopal. 
There are 7 Regional Offices,  231 Mandis and associated 
Sub Mandis and  50 Check posts (Nakas).

� The organization serves around Six Million farmers of the 
state (trading in 1700 commodities); and  70, 000 Licensed 
Traders

� Trade Volume handled : 12.5 million tonnes annually 
worth Rs. 1 40 billion. Collect a fee of Rs.  2 billions

� The web site is visited by 8-10,000 visitors resulting in 
50,000 page views

� 85 % of visitors are from out of state
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ON rice, wheat, maize, oil, pulses, 
spices, coffee, sugar, livestock, 
herbs, aromatic plants, seeds, 
agrochemicals, and fertilizers 

FOR farmers, traders, processors 
of agricultural outputs, suppliers of 
inputs.

OFFERSnews analysis, expert 
opinions, advice, agri statistics, 
Government schemes, tenders, 
analysis of commodity prices 
collected through a network of  60 
markets (national and 
international), price trends, 
international trade flows, crop 
forecasting, freight market 
information, weather analysis



Development info 

projects, programs, 

schemes & feedback

Procurement 

of Produce
Supply of

inputs

Supply of 

consumer 

produce &
 

ser
vice

s

Enter t
ainment &  

info for  so
cial needs

Issue of 
Certificates 
and Licenses

Delivery of 
health & 

educational 
services

Edu
cat

ion
, tr
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ing t

o 

enhan
ce 

em
plo

ym
ent &

 

eco
nom

ic o
ppo

rtu
nity

Access to Markets

Farmers 
Where can 
ICT help?

FARMER”S INFORMATION NEEDS
Prices in markets of inputs/ commodities
Weather forecasting
Information on crop insurance
Early warning/management diseases/pests
Marketing of milk and milk products
Soil testing/ soil sampling information
Question-and-answer service
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• Cost of access to information, its economic 
value , trust and accuracy are important

• Do farmers 


